
Highway is an integral 
part of the Automobile 
Association of Singapore’s 
efforts at enhancing the 
value of its membership. 
With over 100 years 
under its belt, the AAS 
continues to move ahead 
by improving member 
privileges through a wide 
variety of initiatives. The 
magazine helps connect AA 
Members with the goings-
on at the association, as 
well as the many benefits 
available to them.

But the magazine is much 
more than the voice of 
AA Singapore. It also 
serves to provide useful 
information, tips, and 

advice to vehicle owners 
and drivers in Singapore. 
Through our monthly 
review sections, Highway 
provides articles on auto 
gear, cars and services. The 
lifestyle segments turn a 
page to the finer things in 
life that we all enjoy and 
the exciting travel stories 
allow adventure seekers 
a glimpse at exploring the 
world on four wheels.

All this and more is made 
available in each issue, 
creatively put together in 
a design that blends form 
and function. Ultimately, 
Highway is a progressive 
publication that celebrates 
our love for the road.
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As Singapore’s transport 
infrastructure develops, 
so should the skills of 
motorists on it. Research 
has shown that 85 per 
cent of traffic accidents 
occur because of human 
error, which means they 
can easily be avoided 
when drivers have 
appropriate knowledge, 
skills and awareness on 
the road.

AAS Academy offers 
programmes to help 

drivers toward these 
goals. The programmes 
are designed to change 
driver attitudes, improve 
road behaviour and 
increase the skills 
necessary to ensure a 
culture of road safety. 
Not only will this improve 
driver performance, but 
for commercial entities, 
the prevention and 
reduction of accidents will 
lead to long-term benefits 
and cost savings.

CONTINUAL ROAD EDUCATION
Targeted at commercial drivers and motorists, the AAS Academy’s programmes are 
designed to improve skills and behaviour behind the wheel.

AAS Academy aims 
to produce positive 
outcomes for drivers 
and the community. 
Programmes are 
supported by three 
main pillars: improving 
driving skills, improving 
driver compliance, and 
improving health, safety 
and service. Better driving 
skills acquired from the 
programmes lead to a 
reduction of accidents. 
From a commercial 

perspective, the improved 
image of drivers will also 
encourage more to enter 
the profession. Drivers 
can also ensure that their 
knowledge and skills are 
maintained with continual 
education through these 
programmes.

The Academy 
counts renowned road 
safety experts like the 
International Road 
Transport Union (IRU), 
the global industry 
association for road 
transport; the Royal 
Society for the Prevention 
of Accidents (RoSPA), 
and relevant e-learning 

AAS 
ACADEMY 

PROGRAMMES

IMPROVING 
HEALTH, SAFETY 

AND SERVICE

IMPROVING 
DRIVER 

COMPLIANCE

IMPROVING 
DRIVING 
SKILLS

6-7 PRESSROOM AAS Academy infog.indd   6 16/8/16   3:18 PM

7H I G H W A Y
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organisations, as valued 
partners. Participants 
can be assured that the 
training framework in 
the Academy is always 
relevant and practical 
for all classes of drivers, 
not just locally, but in 
the context of driving 
overseas as well.    
    Currently, the Academy 
is the only IRU-accredited 
centre in Southeast Asia 
to conduct the Crash 
Prevention Course for 
commercial drivers. 
The course is carefully 
designed to enhance the 
skills and risk awareness 
of commercial drivers, 
covering topics such as 
how to determine a safe 
following distance to the 
vehicle in front, and how 
to minimise risk while 
handling their vehicles. 
Drivers attending this 
course will acquire 
a renewed mindset 
and a new set of skills 
that ensure safety for 
everyone on the road.

As the Academy 
looks to continually 
improve on its offerings, 
new courses will be 
launched in the fourth 

quarter of 2016. These 
exciting programmes 
will cover the handling 
characteristics of vehicles 
in various road scenarios; 
dealing with hazards 
on the road; educating 
drivers on safe vehicle 
weight management, 
the legal regulations 
of vehicle loading and 
more. 

In addition, other 
motorists can assess their 
own driving risk on the 
Academy’s website. The 
online assessment and 
training facility for AA 
Members highlights risks 
on the road, and serves 
to highlight issues that 
experienced drivers often 
take for granted.

The Academy 
also organises mini 
workshops for motorists 

on ways to manage and 
negotiate road hazards. 
Launched initially for AA 
Autoventure participants, 
these will soon be made 
available to other AA 
Members and the public.

The Academy does 
more than conduct 
improvement classes 
for drivers. It also aims 
to partner with local 
education providers and 
major stakeholders to 
raise awareness of road 
safety through initiatives 
including road shows 
and exhibitions.

BETTER QUALIFIED DRIVERS

IMPROVED ROAD SAFETY

IMPROVED KNOWLEDGE AND SKILLS OF DRIVERS
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REVIEW

be a depiction of your 
lifestyle, a car with 
ample cargo space will 
come in handy.

The station wagon 
is the choice of a niche 
group of buyers here 
today, but remains a 
sleek alternative to the 

SUVs and MPVs. The 
key difference is that 
wagons hold the edge 
in driveability. Here are 
four that offer the ride 
characteristics of a sedan, 
albeit with more room at 
the back.

It has the storage 
space of an SUV, 
but drives like a 
sedan – that’s the 
beauty of station 
wagons. Not to 
mention that they’ve 
shed the family 
image for style and 
performance.

If you’re on the hunt 
for a reasonably 
priced, functional and 
economical station 
wagon, look no further 
than this car. Powered 
by a 3-cylinder petrol 
turbocharged engine, 
you can expect less thirst 
from this French estate 
and more savings in fuel. 
Yet it still presents itself 
as an elegant package 
that isn’t the least bit 
sluggish, certainly above 
and beyond what you’d 
expect from a 1.2-litre car.

Standing handsome, 
with latest-generation 
LED headlamps that give 
it a captivating feline 
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appearance, 
the 308 SW 
– launched 
early last 
year – isn’t just 
about refined 
styling. 
Employing 

the use of lightweight 
materials, it is is capable 
of doing over 19km per 
litre of petrol. 

There is no clutter 
inside – just a clean 
dashboard with 9.7-
inch multifunction 
touchscreen that dictates 
just about everything you 
need the car to do. With 
the minimalistic control 
console, though, it means 

G R A N D 
PRICE

$116,900 (WITH COE) 
ENGINE

1199CC, 3 CYLINDERS, 
TURBOCHARGED, 12-VALVES 
DOHC
TRANSMISSION (MM)

6-SPEED AUTOMATIC
POWER

129BHP @ 5500RPM
TORQUE

230NM @ 1750RPM 
0-100KM/H

10.2 SECONDS 
TOP SPEED

200KM/H
FUEL CONSUMPTION

5.1L/100KM (DUAL CYCLE)
DISTRIBUTOR

AUTOFRANCE   
T 6376 2288

*PRICES ARE CORRECT AT TIME OF PRINT.

It isn’t every day that 
you want to take your 
Golden Retriever 
out on a drive to 

a park, or need to fill 
your boot with picnic 
baskets, a bicycle or 
bulky sports equipment. 
However, should this 

you must get used to 
switching the touch 
tablet to display one 
function at a time – from 
controlling the audio 
selection to adjusting the 
air-conditioning.

Taller occupants may 
complain of the rear seats 
being slightly upright, 
with cabin width and 
legroom not particularly 
generous, although 
adequate for a car of this 
segment. But the gem 
of this station wagon 
pedigree lies in its tail 
section – a 660-litre boot 
(or 1,660 litres with rear 
backrests folded) that 
reinforces your choice.

WE LIKE…
THE HIGH-END 
VARIANT (FOR AN 
EXTRA $5,000) THAT 
COMES WITH 17-INCH 
WHEELS, PANORAMIC 
GLASS ROOF, 
FACTORY NAVIGATION, 
REVERSE CAMERA, 
PARK ASSIST 
AND BLIND-SPOT 
MONITORING.
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There is something 
about Audi station 
wagons that infatuates 
drivers who may not 
even be in the market 
for a five-door estate. 
Perhaps it’s partly due 
to the brand positioning 
of the iconic four-ring 
Avant models, where 
some have donned 
Audi’s high-performance 
RS badges over the 
years. A case in point 
is the current RS6, the 
top-of-the-line A6 variant 
that is offered only as 
an Avant. So it follows, 
then, that an Avant may 
not necessarily be just 
for the family-oriented; 
the drive is intoxicating 
enough for a hair-raising 
experience, and its 
styling sporty enough to 
gain a cult following.

The all-new A4 is 
a synthesis of class-
leading technology and 
gorgeous aesthetics. 
Accredited as the brand’s 
bestselling series, the 
line-up is joined by 

the fifth-generation A4 
Avant. Its dimensions 
have increased over its 
predecessor’s, but wise 
material mix has made the 
car lighter. Couple that 
with the highly efficient 
and smooth 1.4-litre 
turbocharged engine, 
and you’ll get an idea of 
what a delightful yet cost-
effective drive feels like.

Indeed, it is the driver 
who derives the most 
pleasure out of the A4 
Avant. The optional Audi 

 A U D I  A 4  A V A N T 

WE LIKE…
THE BRAWNY LOOK 
OF A FIVE-DOOR 
WAGON THAT IS THE 
EMBODIMENT OF 
GERMAN ARTISTRY 
AND TECHNOLOGY.

virtual cockpit features 
a 12.3-inch LCD screen 
that displays the vehicle’s 
salient information, while 
an intuitive voice-control 
system intelligently 
understands your voice 
inputs in normal everyday 
language.

You also get tonnes 
of storage space, lest we 
forget that this is, after all, 
still a station wagon – 505 
litres or 1,510 litres when 
the rear-seat backrests 
are folded down.

PRICE

$182,400 (WITH COE) 
ENGINE

1395CC, 4 CYLINDERS, 
16-VALVES, TURBOCHARGED 

WITH INTERCOOLER
TRANSMISSION

7-SPEED DUAL-CLUTCH 
POWER

150BHP @ 5000-6000RPM
TORQUE

250NM @ 1500-3500RPM
0-100KM/H

8.9 SECONDS 
TOP SPEED

210KM/H
FUEL CONSUMPTION

6.7L/100KM
DISTRIBUTOR

AUDI CENTRE SINGAPORE 
T 6836 2223 

*PRICES ARE CORRECT AT TIME OF PRINT.

G R A N D E S T A T E S
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F E A T U R E

It’s the time of the year for the annual spectacle that is the Formula One.
 Here’s what to expect in this year’s exciting spectacle.

REVVING TO GO
 WOR DS  

 YA N G 

In what seems like 
the blink of an eye, 
the Formula One 
(F1) circuit is back 

in Singapore. From 
16 to 18 September, 
our nation will host 
the 2016 Formula 1 
Singapore Airlines 
Singapore Grand Prix, 
the ninth year it’s been 
held here. To make it 
accessible to the general 
population, tickets start 
at $268 for a three-day 
Walkabout pass (which 
has already sold out), 

while a seat will cost 
you a minimum of $298. 
Group discounts are 
available if you buy more 
than four tickets. Those 
with deeper wallets can 
splurge up to (US$6,970) 
$9,500 for a three-day 
Paddock Club pass.

This year, race 
promoter Singapore GP 
launched the single-day 
Zone 4, which costs just 
$78 for fans to soak in 
Friday’s practice action. 
A limited number of 
these tickets will be sold 
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at $38 to wheelchair-
assisted patrons.

Expect tons 
of racing action 
– including 
Porsche Carrera 
Cup Asia, TCR 
International 
Series and 
Ferrari Challenge 
Asia Pacific – 
before the main 
event. Meanwhile, the 
line-up of musical acts is 
no less impressive.

Kicking off the 
performances this 
year is Kylie Minogue, 
with Queen and Adam 
Lambert on the following 
evening, and Grammy-

• Over 1,100 volunteer 
race officials ensure 
the smooth execution 
of the race each year. 
With more than 150 
different roles to fill, 
volunteer marshals 
clock a minimum of 32 
hours of training, and 
most return year after 
year. Registration for a 
position usually begins 
in March.

• The roads used in the 
circuit are specially 
constructed – compared 
with others in the area - 
with improved materials 
to ensure smoothness 
and better water runoff.

• Lighting up the circuit 
requires up to 10,000 
lamps.

• The Marina Bay 5.065km 
circuit has seen three 
minor revisions since the 
original layout of 2008. 
Changes in 2009 were 
made to improve the 
potential for overtaking 
and pit lane ingress/
egress. The second 
happened in 2013, to 
remove the Singapore 
Sling chicane. Finally, 
turn 11, 12 and 13  
were modified last year 

as part of the Civic 
District enhancement 
plans.

• The Paddock Club 
three-day pass for 
Singapore is the most 
expensive on the F1 
calendar. 

• The inaugural race in 
2008 (300,000) aside, 
2013 had the most 
spectators at the race 
(262,527), followed by 
2015 (260,912).

• It’s one of the most 
gruelling races on the 
calendar due to the 
high levels of humidity 
and temperature. A 
driver can lose up to 
3.5kg due to fluid loss 
over the course of the 
race.

• Patrons in select zones 
can access the track 
after the Sunday race at 
two locations once its 
declared safe to do so. 

• The use of umbrellas 
is not allowed on the 
grandstand unless there 
is heavy rain.

• The title sponsor 
changed from SingTel 
to Singapore Airlines in 
2014, and will continue 
to be until 2017.

DID YOU KNOW THAT…

PAST 
WINNERS
2008  Fernando Alonso
2009  Lewis Hamilton
2010  Fernando Alonso
2011  Sebastian Vettel
2012  Sebastian Vettel
2013  Sebastian Vettel
2014  Lewis Hamilton
2015  Sebastian Vettel

winning rock quartet 
Imagine Dragons on  
the last night. Also 
taking to the Padang 
Stage are stars like 
Bastille and Halsey.
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VINTAGE ROCKS
After a 63-year run, 
Volkswagen finally 
brought the curtains 
down on its iconic 
Kombi van in 2013. 
But if you happen to 
drive through a part 
of Yio Chu Kang Road, 
you may just chance 
upon a fleet of these 
hippie beauties parked 
outside a nostalgic 
eatery juxtaposed with 
contemporary touches. 
Kombi Rocks diner is 
the brainchild of Mr Lim 
Tian Hai, who infused 
his passion for classic 
vehicles into a refreshed 

concept of an old 
restaurant started by his 
late father.

From the name of his 
diner to the interesting 
collection of Kombis 
parked outside – some 
of which date back to 
the early 1960s – you 
can sense the 40-year-
old’s love of motoring 
collectibles. He has 
acquired over 20 classic 
automobiles over the 
years, among the more 
unique being a 1962 
Chevrolet Impala he 
bought in May 2014.

After the original 
owner passed on in 

1980, the car was kept 
in storage for almost 
35 years before Mr Lim 
managed to contact its 
caretaker. He bought the 
Impala, spent the next 
two years overhauling its 
engine and brakes, fitted 
an air conditioner, and 
waited close to a year 

F E A T U R E

Singaporeans love all things new but when it comes to cars, these 
two gentlemen still have a penchant for the good old days.

OLD IS GOLD
 WOR DS  

 GER A L D KOH 

 “I’VE RESCUED 
MORE THAN 
15 CLASSIC 
CARS AND 

SUBSEQUENTLY 
SOLD SOME 
TO FRIENDS 

WHOM I KNOW 
WILL EXPEND 

THE EFFORT TO 
MAINTAIN THEM 

WELL.” 
MR LIM TIAN HAI
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“IT’S THE KIND 
OF CAR THAT 

PROVIDES 
PURE DRIVING 

PLEASURE IN A 
VERY SIMPLE, 
RELIABLE AND 

BEAUTIFUL 
PACKAGE. EVERY 

TIME YOU DRIVE IT, 
IT FEELS A LITTLE 

DIFFERENT.”
MR TAN TEE KEON

for the Land Transport 
Authority (LTA) to approve 
its being driven on our 
roads again.

He now pays $280 in 
annual road tax for the 
vehicle. It allows him to 
take this 4-litre, 5.2m-long 
grand dame out for 28 
days a year under LTA’s 
Classic Vehicle Scheme.

“I’ve rescued more 
than 15 classic cars and 
subsequently sold some 
to friends whom I know 
will expend the effort to 
maintain them well,” quips 
Mr Lim. He also rents out 
prized collections for 
weddings and corporate 
events to help offset the 
cost spent on restoring 
them.

For now, his 
sentimental favourite 
is a 1967 Porsche 912, 
which went through a 
facelift and an engine 
overhaul among other 
improvements. Like many 
motoring enthusiasts, he 
had always dreamt about 
owning a Porsche, thus 
the special attention paid 
to progressively enhance 
it over the last eight years. 

TIMELESS PERFORMANCE
While on the subject of 
Porsche-related desires, 
there is one man whose 
devotion to his Porsche 
is simply steadfast. 
That is, when he is not 
too busy wearing his 
professional hat as a 
property developer.

Mr Tan Tee Keon’s 
love affair with air-cooled 
Porsches started nine 
years ago, when he 
forked out $70,000 for a 
1990 Porsche 964. The 
German automobile 
giant claims that over 70 
per cent of all Porsches 
ever built are still on 
the roads today, which 
speaks volumes about its 
engineering supremacy. 
That is also one reason 

years. Weekends over six 
months were spent in a 
Kuala Lumpur workshop, 
where the car was 
stripped, restored and 
seemingly rebuilt from 
the inside out. He spent 
$20,000 to revive the 
Porsche with an enlivened 
engine, upgraded 
suspension, a fresh coat 
of paint and a completely 
new interior with blood-
red Recaro seats. The 
result: a thoroughbred, 
track-suited race car 
with a greater emphasis 
on performance than 
comfort.

Although his is not the 
easiest of cars to drive 
by modern standards, 
Mr Tan affirms that the 
Porsche is a true driver’s 
vehicle. “It’s the kind of 
car that provides pure 
driving pleasure in a 
very simple, reliable and 
beautiful package. Every 
time you drive it, it feels a 
little different.” He loves 
the drive so much that 

when he is not in Vietnam 
building affordable 
homes, he uses the 
Porsche here every day.

So is it cost-effective 
to maintain a classic 
car? He says: “A Porsche 
is generally reliable, 
although an old car 
can occasionally come 
with electrical bugs. 
Before the restoration, 
sometimes the sunroof 
wouldn’t shut, and that 
meant a free shower 
when it rained!”

Mr Tan thinks his 26-year-
old car makes for a 
great investment. He 
points out that a 964 
today, depending on 
its condition, can fetch 
anywhere from $120,000 
to $160,000.

In 2015, he decided 
to breathe new life into 
this classic charmer 
after driving it for eight 
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Beginning as a news bulletin in 1949 

and renamed The Highway in 1954,  

Highway Magazine has grown to be 

the most widely circulated automobile 

publication in the country. This bi-

monthly publication is offered to every 

member of the Automobile Association 

of Singapore, and covers a variety of 

topics that serve to inform and entertain.
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